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18,500 interviews, in 24 countries, every month. We call it
the Ipsos Global @dvisor Social and Economic Trends
Monitor. You’ll simply call it indispensable.

Globalization is often associated with multinational corpo-
rations and the world-wide impact of large scale industries, but
globalization also has a profound impact on governments,
not-for-profit organizations, and citizens in all countries.

It is hard to look at a global issue solely in a local context and
even harder to know where the next issue might emerge if we
are only looking at what is happening in our own backyard.
Citizens do not limit their information and knowledge seek-
ing to what is happening at home.They tap into the Internet
and seek out like minded individuals from all over the world
to discuss issues and share information on a 24/7 basis.

Every time your issues find their way into the media, in a
blog or on YouTube, literally millions of people will know
about it too – citizens, lobbyists, advo cates, detractors, and
to be sure, your own management and employees.

So before you discover it might be too late, ask yourself this
simple question: do you know what the next emerging issue
is and how it will affect your organization?

We can help you proactively scan the views of global citizens
through the Ipsos Global @dvisor Social and Economic Trends
Monitor research service. By becoming a member, you will
have access to a syndicated opinion research service that
assesses public perceptions, allowing you to be better pre-
pared to manage emerging issues. Get access to this unique
research service in the following countries:

U.S., Canada, Argentina, Australia, Belgium, Brazil, China,
France, Germany, Great Britain, Hungary, India, Indonesia,
Italy, Japan, Mexico, Poland, Russia, Saudi Arabia, South
Africa, South Korea, Spain, Sweden, and Turkey.

The Ipsos Global @dvisor Social and Economic Trends Monitor
provides an in-depth look at the issues emerging in these
countries by surveying 500 –1,000 consumer-citizen online
respondents in each country.

In the richly detailed, easy to grasp analysis, presentations
and interactive global briefings, Ipsos’ Global Public Affairs
research team – with one dedicated group in each country
studied – and our research specialists will identify such 
opinion groupings and moti vators as the broad elites and
Global @dvisor’s proprietary audience The Intelligaged.®

The Ipsos Global @dvisor Social and Economic Trends Monitor
produces a clear picture of the world’s social and economic
trends and what it means to your organization by analyzing
public and elite opinion elements including:

• Social and Political Risk

• Country Image Barometer

• Corporate and Business Risk

• Sectoral Risk

• Brand Risk (40+ global leaders)

• Familiarity

• Favorability

• Worth what paid for

• Trust

• Social Responsibility

• Environmental Responsibility

• Reputational Marketing Efficiency

• Profiles

In addition to the syndicated portion of the survey, clients
can add their own proprietary questions, and add countries
beyond the 24 listed here.This way, the Ipsos Global @dvisor
Social and Economic Trends Monitor offers clients two custom
research applications that can cover research blind spots in 
a fast, scalable, and cost effective manner without compro-
mising on the quality and depth of data:

• Parallel Tracking – government agencies and organizations
can list their name, as well as counterpart names, to produce
reputation comparisons.

• Proprietary – clients have an opportunity to ask specific
proprietary questions to further enhance the usability of
the syndicated data survey sections.
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For more information, please contact:

Mike Colledge
President 
Canadian Public Affairs
Ipsos Reid
613.688.8971
mike.colledge@ipsos.com

Clifford Alexander Young
Senior Vice President
Ipsos Public Affairs
202.463.7300
clifford.young@ipsos.com

John Wright
Senior Vice President
Ipsos Public Affairs
416.324.2002
john.wright@ipsos.com

About Ipsos Public Affairs
Ipsos is the world’s third largest survey research firm with
offices in 56 countries.

In North America, Ipsos consists of1,500 research professionals
across 30 locations in the U.S. and Canada. Ipsos Public
Affairs specializes in organizational reputation, issues man-
agement, strategic communications, and sociopolitical trends,
serving the needs of government, non profit organizations,
corporations, public relations firms, and news media. We
have media partnerships with the most prestigious news
organizations around the world. In the U.S. and internation-
ally, Ipsos Public Affairs is the media polling supplier 
to Reuters News, the world’s leading source of intelligent
information for businesses and professionals, and the 
Hispanic polling partner of Telemundo Communications
Group, a division of NBC Universal providing Spanish-
language content to U.S. Hispanics and audiences around
the world. In Canada, Ipsos Public Affairs is the official
polling partner of Postmedia News /Global Television. To
learn more, visit www.ipsos-na.com.


